Marketing Update

April 2022 Highlight

Covering: - Natural History GCSE was announced with

. Social media: Organic great press coverage and greatengagementon
: o socials reachingover 51k on Facebook
« Social media: Paid

« Email marketing
. Digital / Search Campaigns * Young Darwin Scholarship Campaign went live
. Websit IVEi So far applications are at:
€ .S| € ana. YUCS - 16-17 (32 applications)
« Public Relations - 18-25 (73 applications)
« Trees for Cities
« Sales Enquiries

* Next steps
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Social - Facebook

Top Posts - By Organic Reach

The Field Studies Council aes
Published by Hootsuite 21 April - @
New natural history GCSE is a ‘major win’ for young people and the
environment. *\*

Today is a momentous day for young people and the education industry. A
new Natural History GCSE has been given the green light which is a major
win for young people and the environment.

The qualification will give older secondary school learners the opportunity to
study the natural world in greater depth and help them to develop the
passion and skills they need to care for and protect the enviro... See more
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Will you be taking part in #NoMowMay from Sunday?”"

It's a great initiative to encourage wildlife to your garden and the opportunity
for wildflowers and plants to flourish.

You'll be helping bees, butterflies, moths, beetles and other pollinators. ...
See more

COUNTRYFILE.COM

No Mow May 2022: Why you should lock up your lawnmower

on 1st May
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Social - Twitter

April 2022 Twitter summary

Top Tweet eamed 3,672 impressions

Are you aged 16-25, fascinated by the
natural world and interested in an
environmental career? ¥

Our #YoungDarwinScholarship is back!
Connect with like-minded young people &
professionals, learn new skills, gain
experience and have a fantastic time!(f})

&r field-studies-council.org/young-darwin-
S... pic.twitter.com/nVKjsD5Cds
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Top media Tweet camed 1,569 impressions

Thank you @SchoolTravelOrg for sharing
our news(fd

The Young Darwins Scholarship is back! If
you're aged 16-25 and fascinated by the
natural world, you may want to read on. &

8L

Read the full article here: ow.ly/nt7L50INI2s

#YoungDarwinScholarship #FSCEcology
pic.twitter.com/SxbFTv1Uuz
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Tweets Tweet impressions
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Profile visits Mentions

9,915 193

Mew followers

38



Social - Instagram

7,074 followers (current total)

@ field_studies_council

View Insights Boost Post
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Social — LinkedIn

Clicks over the past 6 months:

Impressions ~
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Social — LinkedIn

Impressions in April:

Impressions ~

1250
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— Organic 10,136

— Sponscred 3,554



Social — Facebook: paid

Publications - General Public

Continuing with illustrators and
walkers, we revisited remarketing to
shop pages with better results,
ready for May/June sales.

Spring Guides and Gifts Campaign
The hedgerow guides performed well but the gifts
didn't attract as much interest.

Spend: £386
Value of purchases from ads: £975
Return oninvestment: +£1.53 per £1 spent

Comments:
*  We held back on the spend ready for the
May/June sale
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Social — Facebook: paid

Publications- Careers

Continued niche publications were promoted
encouraging ecologists to upskill and
overcome the reported skills gap

Professional Development
Phase 1, Grasses and Ferns

Spend: £500
Value of purchases from ads: £1174.76
Return oninvestment: +£1.35 per £1 spent

Comments:
»  Volunteers and keen amateurs was the best
performing audience
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Our Guides and Keys improve your vegetation ID
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Social — Facebook: paid

@mmmmwl & 5

| @ Online Creative Nature Writing Courses. /
Eco Skills Expert tutor lead discovery and exploration to ‘

. e The Field Studies Council | Duild your skills. Our writing See more
With a large number of courses on the Sponsored - @

website, the adverts have targeted Our Intermediate Biodiversity courss
. . . . perfect for natural history enthusias
subjects, virtual, and intermediate courses students, and environmental

Find your perfect subject in nature - courses
delivered nationwide and online. improve your

Quarter 3 Course Promotions skills within environmental and See more

Audiences have included a higher level of natural science
interest, and retargeting the natural history page views.

Spend: £1800
Value of purchases from ads: £3042
Return oninvestment: £3.06 per £1 spent

Our charity believes
Outdoor Learning

Highlights:
*  We have had more success with Facebook ads
promoting the intermediate courses and virtual courses.

Experiences
are for everyone

Field Studies
Councll
Outdoor L Ga
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Email campaigns

General Emails
* April Newsletter 4th April 2022: Opened 45.7% Clicked: 9.7%

* Youth Updates - 14th April 2022: Opened 40.5% Clicked: 5.3%

Biodiversity Emails
+ Mammals, Invertebrates, Botany and Fungi new courses and opportunities 13th April 2022: Opened 48.9% Clicked: 11.1%
* Resend - Mammals, Invertebrates, Botany and Fungi new courses and opportunities 2022: Opened 22% Clicked: 4.9%

* Fungi, Spiders, Beetles and Craneflies + New residentials: Opened 46.7% Clicked 8.7%




Email campaigns

Generation Green

» Evaluation Survey for GenGreen Eco Skills 3rd and final send 26th April 2022: Opened 43% Clicked 3.4%

» Evaluation Survey for GenGreen Eco Skills 4th and final send 26th April 2022: Opened 23.1% Clicked 4.1%

Cancelled courses - Held Funds
+ Cancelled Courses Held Funds send1 12th April 2022: Opened 70.2% Clicked 20.6%
+ Cancelled Courses Held Funds send2 19th April 2022: Opened 76.5% Clicked 26.8%

+ Cancelled Courses Held Funds send3 26th April 2022 Opened 75.8% Clicked 26.6%

Eco Skills

* ES Moodle Updates 7th April 2022: Opened 64.9% Clicked 3.5%




Digital/Search Campaign

Work Completed Work Planned

Ceneral/SEQ — -Setup aTrello board to help keep track of outstanding tasks
- Exported historical keyword data into new software Google Ads - Review keywords
- Suggested using a Trello board to help with admin - Chased Google Ads billing issue 8 helped resolve - In depth look into ranked pages & cannibalisation, post keyword review

) ; . - Increased CPC on Google Shopping - .
Sent over info about broken links - Resubmitted Google Shopping feed for review - Set up new Educational FB campaigns

- Suglgelsted a For;a ging Courses page . - Review Geography Fieldwork redirects
- Optimised Drawing Courses page & added image - Look into issue with newsletter signup tracking
- Tweaked metatag on Botanical lllustration Page - Keyword research / optimisation for Learning Resources

- Optimised Craft Courses page

- Researched keywaords for Learning Resources section
- Organised & attended review meeting

- Sent over Contact Report

- Set up audit report & crawled site

- Monthly SEO audit, keyword review and written report

- Continue to update publications meta-tags (as time allows)

- Write search-optimised meta tags for other pages (ongoing)

- Research new backlink opportunities

- Trial DSAs in the Paid account

- Further optimisation of both Coogle Ads accounts, and Microsoft Ads
- Monitoring and optimisation of Facebook Ads

- Monthly SEQ audit, keyword review and written report

Ad campaigns: Google Ads have seen greatincreases year on year, with sessions up 102%, and revenue up 190%. ROI for the paidaccount is
looking excellent at 583%.

Ecommerce: Year-on-year trafficis holding steady, while numbers have dropped back to around 72K after a strong March. Revenueis down 7%
year on year, with £71K drawn in during April.

Keywords: Keywords are generally doing well. Some courses terms have seen good increases after our optimisations, and publications terms are
looking good. Filming and DofE terms could use some work.



Digital/Search Campaign

Figures are looking fairly steady year on year. Sessions Overall traffic - 1 - 30 Apr" 2022
are up 10% year on year, although revenue is down

7% Sessions Pageviews Pages / Session Bounce Rate Awvg. Session Duration

72,354 205,338 2.84 59.48% 00:02:21

Month to month, sessions have fallen slightly from

the hlghS of Ma rCh, but are still looki ng healthy Goal Completions Goal Conversion Rate Revenue Ecom, Conv. Rate
1,396 1.93% £71,302 2.31%

—— Sessions Sessions (previous year)
4K

3K
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Month of Year - Sessions Pageviews Bounce Rate Avg. Session Duration
Apr 2022 72,354 I 205,338 I 59.48% 00:02:21
Mar 2022 102,583 I 262,640 I 61.11% 00:02:08
Feb2022 77726 I 221,437 I 53.83% 00:02:26
Jan 2022 76,363 G 229 91 I 55.14% 00:02:25
Dec 2021 Ikt 0 ] 146,261 NG 56.45% 00:02:28

Nov 2021 80,335 I 228,080 I 59.72% 00:02:17




Website Analytics

Comparing to data from previous month:
1st - 31st March 2022 1st - 30th April 2022

User sessions: 102.583 User sessions: 72,354 -41.78%

. o School enquiry form submissions: 117 -40.17%
School enquiry form submissions: 164

Courses purchased: 1.658 = £65.080* Courses purchased: 1 ,91 7/ +15.62= £55,1 25.24%* -18.05%

publications purchased: 3215 = £15.487 Publications purchased: 3,1 09 -3.41% = £1 4,321 40 -8.14%

*Note many payments will be deposits so the actual value of sales is higher.




Website Analytics

Comparing to data from the same month of the previous year:

1st - 30th April 2021 1st - 30th April 2022

u ions: /2,354 +10.18%
User sessions: 65,668 SErsessions: /&, 0

School enquiry form submissions: 59 School enquiry form submissions: 117 +98.3%

Courses purchased. 1 ,927 = £49,64741 Courses purchased: 1 ,91 7/ +0.52% = £55,1 25.24%*
+11.03%
Publications purchased: 4,221 = £24, 143.45

Publications purchased: 3,1 09-35.77%= £1 4,321 40 -
68.58%

*Note many payments will be deposits so the actual value of sales is higher.




Public Relations

April focus:
* Young Darwin Scholarships
« Announcementof GCSE NaturalHistory

Grants for Schools (Be Bold)
+ BBC Radio Sheffield - interview (continued from March campaign)

Young Darwin Scholarship (Be Bold)
* Newsrelease coveragein 17 publications

Natural History GCSE (Be Bold)
* Newsrelease coveragein 16 publicationsand BBC radiointerview

Other FSC coverage

Online Outdoor Science Lessons Study (Dr Bethan Stagg)
« Coveragein7 publications

BUSINESS
MONDAYS.

LONDON SOUTHOFENGLAND MIDLANDS NORTHOF ENGLAND SCOTLAND WALES NI&RELAND NATIONAL INTERNATIONAL Q

=y
New Natural History GCSE Is A ‘Major Win’ For
Young People And The Environment

o oZan

Education
today

Home Latest News

Online outdoor science lessons run during
the pandemic boosted teachers' skills, study
shows
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Applications open for “Young Darwin’
environmental scholarships 2022

Dylan Byrne, Youth Engagement Officer for FSC,




Public Relations cont.

Annual GA conference

Field Studies Council was represented at the Annual
GA Conference in Guilford

We had an exhibition stand managed by Dawn, Carol
& occasionally Nick. Sessions were delivered by
Simon Ward & Charlie Foster.

Time for Geography Rivers Fieldwork Booster
video series, developed in partnership with
the Field Studies Council, Aberystwyth
University, Cardiff University and RSS Hydro
have received the prestigious Highly
Commended Award from the Geographical
Association in this year’s Publishers Awards!
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Trees for Cities

At the end of 2021, Field Studies Council secured funding to deliver community training and resources as part of a
£1.2M project secured by Trees for Cities to increase tree cover in smaller coastal cities and towns.

Guide Campaign (October - January)

13,065 people received guides:

e 2,025individualsreceived one guide each

e 11,040 individualsreceived 5,525 guides
through their 510 groups

Our tree guides have arrived! Looking forward to taking these out with our
Sole Sisters walking group in preparation for our Spring Women Walking
Wild project with @UnderOpenSkylLtd

#CoastalCanopies @TreesforCities @FieldStudiesC #GreatYarmouth

S 'f Feathers Futures @feathersfutures - 30 Jan

My -0 recenving your Photo guide
WSS —— 1o Trees in winter, Why not share
your photos and videos of buds
3nd twigs with #Coastakcanopies

Photo guide to
o Trees in winter

Training Campaign (March - May)

537 eligible registrations for 228 spaces:

« 37% have little to no tree knowledge

« 57% heard aboutthe opportunity through our
communications

All 228 spacesfilled - training happeningthroughout May

i i . ) TREE Green Recovery Challenge Fund
kel L . —

FREE TRAINING
COURSE

Learn about your local trees in spring from expert tutors
Exclusive for residents of Ramsgate and surrounding areas

IF—REGISTER TODAY“|
= =

»Z.e
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https://www.treesforcities.org/stories/trees-for-cities-secures-1-2m-from-the-green-recovery-challenge-fund-1

Sales Enquiries

Value of enquiries generated from marketing

activity £

700000
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500000 \
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200000
100000

0

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2019 ==—2020 2021 2022

Marketing activity:
Enquiries through website, social media, telephone/email, paid directories and direct
response.

Comment:

Apr 2022 enquiriesat £158k showinga drop
from Apr 2021 but higher overall for the 15t 4
months of 2022 compared to 2021. The sales
team has focused on conversion of existing
enquiries and work on rebookings duringthe
quieter time of Easter school holidays.

We have also changed classification of enquiry
source on Cinollato increase our understanding
(removing‘via email’and‘via telephone’which
told us how the customer contacted us but not
why). Thishasreduced numbers generally
attributed to marketing butis more accurate.

Plan:

Targeted activitythrough summer 2022
focusing on areasthatare not meeting
forecast/budget. Balancingnumber of enquiries
generatedagainstworkload in salesteam from
rebooking/summerdemand.



Next Steps —June

Schools

Email campaign to fill selected autumn gaps

Email campaign for YHA Jurassic Coast/Peak District geography courses
Social campaign for National Fieldwork Week in June

Launch paid for version of Digital Hub

Refresh paid for Google adverts and check SEO

Publications

Continuing with Google Shopping

Improving the gift page SEO

Running Facebook and Twitter adverts for Bundles Sales and AIDGAP
publications for career level interest.

Larger more detailed advert campaign - increased budgets

Continuing organic posts encouraging one click journey to items within the
Facebook shop, looking at more interactive posts inc video

Promoting new guides Jellyfish, and Mammals Tracks and signs

Eco Skills

« Commissioning blog on Birds of Prey

Running Facebook and twitter adverts for courses and career webinars
Trialling LinkedIn for careers webinars

Changing our organic strategy to include a last chance IG reel every Friday
Ensuring Google ads are running for all place based courses

BIOLInkS

Release the remaining BioLinks courses for 2022. These will all be live
and advertised in newsletter by the end of May.

2 regular newsletters - 12t May and 24th May.

Paid advertisement creation for Buglife magazine (June release)

BW BioBlitz organisation (Eventin June)

Boost FB posts for some online courses

Picking up some other projects - Infographics for RES and creation of
‘Guidance Notes'

Prepare for National Insect Week in June

Leisure

Write and carry out an updated marketing plan to promote leisure for
remainder of 2022

Foundation

Young Darwin Scholarship campaign (ongoing)

Public Relations

Be Bold has secured a 1,200 word in feature in next month's Education
Business

Art and leisure course promotions

FSCin Scotland

Bishops Wood open day promotion (11th June)

Trees for Cities

Registrations open for free summer training (27th May)

Ongoing communications for registrations with a focus on 18-24-year-olds
Running Facebook and twitter adverts with a youth focus

Allocation of spaces for free summer training



