
FSC Marketing Update
November 2021

Covering: 
• Social media: Organic
• Social media: Paid
• Email marketing
• Digital / Search Campaigns
• Website analytics
• Sales Enquiries
• Next steps 



Social – Facebook
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The Field Studies Council

Top Facebook posts:

133 likes gained = 14,406 Page likes in total. Facebook Shopping – 154 views 15 clicks to website



Social – Twitter
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12,195 Twitter 
followers.



Social – Instagram
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@field_studies_council

5,332
Followers
(Current Total)

Linktree lifetime – 2.54k 
clicks to the website

Linktree November – 363 
clicks to the website

Top Posts Top Reel



Social – LinkedIn
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112 followers 
gained - Up 80% 

on previous 
month

3,831 LinkedIn 
followers
(Current total)



Social – Facebook: Paid
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The AIDGAP sale campaign started on 16th 
November and ran into December, promoting 12 
titles on offer to our volunteer/keen amateurs
audience and testing two new audiences 'Nature 
interest' and 'Outdoor interest'.

November
Spend: £562.63
Value of purchases from ads: £3203.60
Return on investment: £2640.97, £4.69 per £1 spent

Highlights:
• New Outdoor interest and Nature interest FB 

audiences delivered the highest number of 
orders

Note: these are part results for the whole campaign 
as it ran until 12th December.



Social – Facebook: Paid
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The Generation Green campaign for Natural History 
Courses in November reached 19,700 people and 365 
clicks, so had a click through rate of 1.9% 
and generated 22 purchases.

Natural History Course adverts reached 232,090 
people and generated 5,594 visits to the website. 
This equates to a 2.4% click through, but despite this 
the relative sales generated were not so good.

22 purchases were also generated from promoting 
these courses through Facebook Adverts.



Social – Facebook: Paid
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Donations: In November we looked at working with a warmer 
audience, retargeted views of previous videos, and creating 
lookalike audiences.
The retargeting was effective but cost more, whereas the 
lookalike audience brought the price down to 12 pence 
on average per click (average costs from previous months was 
around 35 pence)

The Donation Facebook adverts were run over 2 campaigns:
• Main Donation Ask
• #Sponsor a Scholar

We continued with video adverts which constantly received 
an overall average of 8% CTR for the more successful adverts.

In November we reached 35,104 people and generated 2,566 
clicks to our Donation Campaign pages.



Email
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General
• November Newsletter sent on 02.11.2021: Opened 37% | Clicked 11%

Schools
• 32 regional non-returner emails to primary and secondary contacts throughout November.
• Introduction to digital hub trial email sent on 05.11.2021: Opened 33% | Clicked 10%
• RESEND Introduction to digital hub trial email sent on 16.11.2021: Opened 12% | Clicked 3%
• Introduction to digital hub trial version 2 email sent on 30.11.2021: Opened 24% | Clicked 6%

Schools – Sent by Education Co.

• Spring/Summer availability at FSC Rhyd-y-creuau to catch bookings from closed centres sent on 16.11.2021: Opened 17% | Clicked 2%
• RESEND Spring/Summer availability at FSC Rhyd-y-creuau to catch bookings from closed centres sent on 23.11.2021: Opened 5% | 

Clicked 6%

Gen Green
• GG Free pubs not getting guides - guide offer email sent on 02.11.2021: Opened: 41% |Clicked 8%
• Generation Green Free Publications - getting guides Email 5 courses update sent on 15.11.2021: Opened: 34% |Clicked 5%
• Evaluation survey for GenGreen Schools (2nd send) sent on 16.11.2021: Opened: 32% |Clicked 5%



Email
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Online Teacher Training
• 20 emails sent throughout November for the online Teacher Twilight courses. Registration links emails and follow up recording emails 

with added sales messages.

Natural History
• Sign up to Biodiversity Newsletter sent on 22.11.2021: Opened 38% | Clicked 6%

Leisure
• Santa's Winter Woodland and Elf School email sent on 01.11.2021: Opened 52% |Clicked 12%
• Santa's Winter Woodland at Amersham email sent on 08.11.2021: Opened 48% |Clicked 9%
• RESEND Santa's Winter Woodland at Amersham email sent on 10.11.2021: Opened 13% |Clicked 0%

Biodiversity Newsletter
• Invertebrate Training Courses and Events email sent on 04.11.2021: Opened: 49% |Clicked 13%
• RESEND Invertebrate Training Courses and Events email sent on 08.11.2021: Opened: 25% |Clicked 5%
• Birds, Beetles and Butterflies - What's coming in 2022? Sent on 18.11.2021: Opened: 47% |Clicked 12%
• RESEND Birds, Beetles and Butterflies - What's coming in 2022? Sent on 21.11.2021: Opened: 26% |Clicked 5%
• Ants, Craneflies, Seabirds & Botanical Folklore - NEW discounted courses sent on 30.11.2021: Opened: 51% |Clicked 14%



Digital / Search Campaigns
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Ad Campaigns: Year-on-year Google ads traffic rose 73%, with a 142% increase in pageviews. The Paid account is 
doing well, even with only 2 campaigns, and brought in 7 conversions. The Grant account saw a slight dip during 
November, drawing in fewer conversions and less revenue, but still looking overall healthy.
Ecommerce: Year-on-year revenue is up by 53%, while month-on-month revenue
also saw a good increase back to levels seen in September.
Keywords: Keywords suffered somewhat over November, partially due to a Google algorithm update. We’re hoping 
the ranking will return to their previous places, but will be keeping a close eye on them.



Website Analytics: field-studies-council.org 
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1st – 31st October 2021

User sessions: 66,515
School enquiry form submissions: 109
Courses purchased: 1,248 = £17,178
Publications purchased: 2,103 = £11,191

*Note many payments will be deposits so the actual value of sales is higher.

1st – 30th November 2021

User sessions: 80,335 +21%

School enquiry form submissions: 111 +2%

Courses purchased: 1,732 +39% = £32,077* +87%

Publications purchased: 2,478 +18% = £11,930 +7%

Comparing to data from previous month:



Website Analytics: field-studies-council.org 
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Comparing to data from the same month of the previous year:

1st – 30th November 2021

User sessions: 80,335 +110%

School enquiry form submissions: 111 +445%

Courses purchased: 1,732 +61% = £32,077* +134%

Publications purchased: 2,478 -12% = £11,930 -17%

1st – 30th November 2020

User sessions: 38,220
School enquiry form submissions: 20
Courses purchased: 1,079 = £13,707
Publications purchased: 2,815 = £14,326



Sales Enquiries
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Including:
Enquiries through 
website, social media, 
telephone/email, paid 
directories and direct 
response.
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Planned drop in 
enquiry generation 
due to work within 
sales team. Plan 
for campaigns in 
Jan 2022



Next steps - December
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Schools
• Plan the launch of the Digital Hub in January 2022
• Plan the January non-returner campaign
• Plan a teacher referral campaign for the new year
• Continue to send out emails and follow up links for teacher training webinars 

throughout November.
• Create and grow a new University Newsletter mailing list.
• Update listings on UK School Visits and Plan My School Trip.

Publications
• Promote AIDGAP book sale via social media ads until 12th December
• Promote winter gifts page via social media ads until 15th December and in 

December email
• Run organic and boost post social media campaigns to support paid campaigns 

for AIDGAP and winter gifts

Eco-Skills
• Continuing with organic social media promoting spring courses, Early Bird 

offer on Spring courses and highlighting any low performing courses.
• Targeted SEO improvement using Google Analytics
• Spring courses and early bird offer through adverts on Facebook, Instagram
• Increase our reach through local and national publications
• Generation Green campaign to continue, encouraging a younger audience to 

participate in courses, across mostly Instagram and trialling TikTok.

Leisure
• Upload 13 family holiday courses to the website
• Begin designing an arts brochure to send out in the new year

Brand
• Work with Headscape and Charles to get the final design elements created 

and reviewed on the website

Nature Friendly Schools
• Following guidelines from the NFS strategy celebrating good news from 

autumn residentials

Donations
• Set up Facebook ads for the Christmas period
• Send a thank you for your support email to generic email 

newsletter audience with a donation ask
• Send a thank you email to our current donors with a donation 

ask
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