
FSC Marketing Update
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Covering: 
• Social media: Organic
• Social media: Paid
• Email marketing
• Digital / Search Campaigns
• Website analytics
• Sales Enquiries
• Next steps 



Social – Facebook
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The Field Studies Council

Top Facebook posts:

187 likes gained = 14,273 Page likes in total. Facebook Shopping – 170 views 29 clicks to website



Social – Twitter
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12,149 Twitter 
followers.



Social – Instagram
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@field_studies_council

4,972
Followers

(Current Total)

Linktree lifetime – 1.95k clicks to the website

Linktree September – 298 clicks to the website



Social – LinkedIn
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112 followers 
gained - Up 80% 

on previous 

month

3,666 LinkedIn 
followers
(Current total)



Social – Facebook: Paid
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Continued promoting Autumn bundles and 
Autumn Activity pack and promoted to interest 
groups for each area, people with outdoor interest, 
keen amateurs and parents, as well as remarketing 
to web shop visitors.

Spend: £2181
Value of purchases from ads: £2421
Return on investment: £242, £1.11 per £1 spent

Highlights:
• Bird bundle was most popular bundle again 

this month with the most orders and revenue 
of the three bundles and activity pack

• Minimum spend was increased in the final 
week of the month to try to boost impressions 
and sales which saw conversions go up by two 
thirds but also spend so ROI dropped overall



Social – Facebook: Paid
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16 purchases were generated from promoting Eco Skills 
courses through Facebook Adverts.

Overall, these adverts reached 217,164 people and 
generated 2,889 unique visits to the website.

A twitter advert was tested generating 210 website 
visits but doesn’t appear to have generated any sales.



Social – Facebook: Paid
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The recruitment drive's adverts on social media 
completed in September. The objective was to 
target people who would be interested in our 
open job opportunities.

Throughout the duration of the campaign, 144,687 
people were reached and 290 people visited the 
website to find out more about our catering and 
hospitality roles and tutor positions.



Social – Facebook: Paid
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We received helpful and insightful advice from an external 
consultant, after which we combined 2 of the donation 
campaigns in to 1, created new audiences for advert targeting 
and reviewed the ask.

The Donation Facebook adverts were ran over 2 campaigns:
• Transform a Young Life
• #Sponsor a Scholar

We continued with video adverts which constantly receive an 
average of 6% CTR with the most successful adverts.

In October we reached 139,893 people and generated 4,807 
clicks to our Donation Campaign pages.

.



Email
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General
• October Newsletter sent on 05.10.2021: Opened 35% | Clicked 7%
• (Re-send) October Newsletter sent on 07.10.2021: Opened 15% | Clicked 3%

Schools
• Santas Winter Woodland Amersham sent on 12.10.2021: Opened 25% | Clicked 5%
• (Re-send) Santas Winter Woodland Amersham sent on 19.10.2021: Opened 7% | Clicked 0%
• Santas Winter Woodland Juniper Hall sent on 01.10.2021: Opened 27% | 1%
• (Re-send) Santas Winter Woodland Juniper Hall sent on 18.10.2021: Opened 8% | Clicked 0%
• Generation Green residential prospects sent on 20.10.2021:Opened 37% | Clicked 19%
• Generation Green day course enquiries sent on 12.10.2021: Opened 60% | Clicked 40%
• Evaluation for Generation Green schools sent on 06.10.2021: Opened 44% | Clicked 8%

Schools – Sent by Education Co.
• Primary offer at FSC Bishops Wood sent on 20.10.2021: Opened 10% | Clicked 12%
• Secondary offer at FSC Bishops Wood and Birmingham sent on 20.10.2021: Opened 11% | Clicked 16%
• Sixth form offer at Bishops Wood sent on 20.10.2021: Opened 11% | Clicked 8%
• Generation Green email for virtual fieldwork packages sent on 07.10.2021: Opened 14% | Clicked 13%

Schools – sent by Schools Marketing Company
• Generation Green email for virtual fieldwork packages sent on 14.10.2021: Opened 19% | Clicked 18%



Email
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Online Teacher Training
• (Resend) Email to #fieldworklive webinars audience sent on 11.10.2021: Opened 17% | Clicked 4%
• (Resend) Email to #fieldworklive CPD webinars audience sent on 11.10.2021: Opened 9% | Clicked 0%
• (Resend) Email to FSC digital products launch event audience sent on 11.10.2021: Opened 22% | Clicked 7%

Natural History
• Sign up to Biodiversity Newsletter sent on 20.10.2021: Opened 39% | Clicked 8%

Leisure
• FSC Family courses at FSC Amersham sent on 07.10.2021: Opened 44% |Clicked 2%

Biodiversity Newsletter
• ‘(Resend) ‘BioLinks West Midland Invertebrate Courses and Bird Field Skills Online’ sent on 04.10.2021: Opened: 20.1% |Clicked 3.3%
• ‘Surveying, Recording and Identifying Invertebrates’ sent on 14.10.2021: Opened: 43.6% |Clicked 8.4%



Digital / Search Campaigns
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Keywords: In general, most of our keywords held steady over October, although there were some larger rises and 
falls. "Science school trips" and "dofe courses" rose 39 and 36 places respectively.
Ad Campaigns: Year-on-year Google Ads traffic has seen a great increase of 92%.
Ecommerce:Month-on-month revenue dropped again over October, with the number of transactions and average 
order value also seeing falls. The majority is still coming from organic Google searches and direct traffic.



Website Analytics: field-studies-council.org 
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1st – 31st October 2021

User sessions: 66,515 –18%

School enquiry form submissions: 109 -25

Courses purchased: 1,248 –14% = £17,178 –38%

Publications purchased: 2,103 –24% = £11,191 –24%

*Note many payments will be deposits so the actual value of sales is higher.

1st – 30th September 2021

User sessions: 81,227
School enquiry form submissions: 145
Courses purchased: 1,454 = £27,758*
Publications purchased: 2,773 = £14,707

Comparing to data from previous month:



Website Analytics: field-studies-council.org 
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Comparing to data from the same month of the previous year:

1st – 31st October 2020

User sessions: 45,540
School enquiry form submissions: 44
Courses purchased: 1,172 = £13,513
Publications purchased: 2,500 = £13,705

1st – 31st October 2021

User sessions: 66,515 +46%

School enquiry form submissions: 109 +148%

Courses purchased: 1,248 +6% = £17,178 +27%

Publications purchased: 2,103 –16% = £11,191 –18%



Sales Enquiries
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Including:
Enquiries through 
website, social media, 
telephone/email, paid 
directories and direct 
response.



Next steps - November
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Schools
• Evaluate the autumn campaign
• Plan the launch of the Digital Hub in January 2022
• Plan the January non-returner campaign
• Plan a teacher referral campaign for the new year
• Continue to send out emails and follow up links for teacher training webinars 

throughout November

Publications
• Promote AIDGAP book sale on social media and email from mid-month
• Create Christmas page bringing together gift ideas and promote on social 

media and email from late month

Eco-Skills
• Continuing with organic social media promoting spring courses, Early Bird 

offer on Spring courses and highlighting any low performing courses.
• Targeted SEO improvement using Google Analytics
• Spring courses and early bird offer through adverts on Facebook, Instagram 

and triall ing Twitter
• Generation Green campaign to encourage a younger audience to participate 

in courses

Leisure
• Continue to upload the arts and nature courses for 2022
• Continue booking in advertising to promote arts courses in 2022
• Promote festive courses for last minute bookings

Brand
• Work with designer to create folder of new templates

Nature Friendly Schools
• Following guidelines from the NFS strategy celebrating good news from 

autumn residentials

Donations
• Promoting the Foundation's work, through social posts, 

Facebook ads and website page updates.


