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Marketing Update 

June 2022

Covering:
• Social media: Organic
• Social media: Paid
• Email marketing
• Digital / Search Campaigns
• Website analytics
• Trees for Cities
• Sales Enquiries
• Next steps

Highlight

Biolinks new free online course, Identifying 
Distinct Butterflies, was released on the 
29th June 2022 and has had an incredible 
896 bookings.



16,766 
Page Likes

Social - Facebook
Top Posts – By Organic Reach

Facebook Shopping – 501 views 161 clicks to website



Social - Twitter

June 2022 Twitter summary

12,603
followers



Social - Instagram

159 June
linktree

clicks

7,611 followers (current total)

4.48k 
lifetime 
linktree

clicks



Gained 191 
new followers 

in June

Social – LinkedIn

Engagement metrics:

Average click through rate: 4.71%

Average engagement rate: 6.89%



Paid Digital Advertising

Summer Sale Bundles
Promotions included Insect Bundle, Seaside Bundle and 
Plants Bundle.

Facebook Spend: £1001
Value of purchases from ads: £1916
Return on investment: +£0.91 per £1 spent

Comments:
• The unpredicatable nature of retargeting is having a 

great effect of sales, but this is not the complete issue.

We have moved to running Facebook adverts at weekends as 

analytics shows this is when conversions are highest.

We are trialing Pinterest to reach new audiences

Using the Grants Google Ad account, paid Google Advertising, 

YouTube and Google shopping and social we are generating 

traffic to the Publications pages.

Organic Traffic has halved since this time last year, so we are 

looking for new avenues to generate traffic and reach audiences

Publications



Paid Digital Advertising

Facebook and Instagram
Audiences have included a higher level of natural science 
interest, and retargeting the natural history page views.

Spend: £1116
Value of purchases from ads: £4487
Return on investment: £3.02 per £1 spent

Updating adverts with new imagery, photo 

led adverts continue to convert most 

successfully.

Google Adverts promoting courses 

nationally have a CTR of 5% and ROI of 2.1.

Previous regional advertising resulted in a 

CTR of 12% but negative ROI.

Twitter continues to have a good CTR

Eco Skills



Email campaigns

• New Natural History Courses - Bryophytes, Badgers, Birds and More 10th June 2022: Opened 38.9% Clicks: 11.5%

• Resend - New Natural History Courses - Bryophytes, Badgers, Birds and More 13th June 2022: Opened 16.2% Clicks: 5.4%

• National Insect Week 20th June 2022: Opened: 37% Clicks: 7.7%

• Resend – National Insect Week 23rd June 2022: Opened: 12.9% Clicks: 3.9%

• Natural History Courses and Events in Summer 30th June 2022: Opened45.3% Clicks 9.4%

General Emails

Biodiversity Emails

• June Newsletter 1st June 2022: Opened 42.3% Clicks: 8.7%

• Resend - June Newsletter 3rd June 2022: Opened 19.9% Clicks: 4.5%



Email campaigns

Education Newsletters

• Primary Newsletter 6th June 2022: Opened: 22.6% Clicks: 2.7%

• Resend – Primary Newsletter 10th June 2022: Opened: 11.7% Clicks 1.2%

• Education Company 2022/2023 Primary promotion 7th June 2022: Opened: 10% Clicks: 5%

• Education Company 2022/2023 Secondary promotion 7th June 2022: Opened: 13% Clicks: 5%

• Resend - Education Company 2022/2023 Primary promotion 14th June 2022: Opened: 5% Clicks: 9%

• Resend - Education Company 2022/2023 Secondary promotion 14th June 2022: Opened: 5% Clicks: 4.3%

Leisure Emails

• Leisure Newsletter 13th June 2022: Opened: 42.4% Clicks: 8.1%

• Resend – Leisure Newsletter 15th June 2022: Opened 16.2% Clicks 2.8%



Digital/Search Campaign

Ad campaigns: Google Ads stats are still looking great year on year. Sessions and revenue are up over 100%, and conversions over 500%. We
set up the Performance Max campaign on the 28th, and it’s already brought in 4 conversions. We’ll report more on this next month..

Ecommerce: Year-on-year figures are still holding steady, with minor fluctuations. Month on month sessions were high, with more conversions
and revenue drawn in. Ecommerce revenue is at the highest figure this year. The Microsoft Ads revenue has dropped after a strong May, but
is still looking good.

Keywords: Keywords have generally recovered from the affects of the algorithm update, with some good rises in position. We’ll revise
these once we have the keyword review back from you.



Digital/Search Campaign

Year-on-year figures are looking static, with sessions 
and revenue both up around 5%, while completions 
are up 8%.
May has seen another seasonal rise in sessions.

Overall traffic – 1st – 30th June 2022



Website Analytics

Comparing to data from previous month:

1st – 30th June 2022

User sessions: 89,763 - 6%

School enquiry form submissions: 144 -28.36%

Courses purchased: 1,704 + 2.22%   =£67,703.05* + 44.5%

Publications purchased: 4,026 -10.67% = £20,352.45 -14.05%

*Note many payments will be deposits so the actual value of sales is higher.

1st – 31st May 2022

User sessions: 95,495

School enquiry form submissions: 201

Courses purchased: 1,667 =£46,852.07*

Publications purchased: 4,507 = £23,680.32



Website Analytics

Comparing to data from the same month of the previous year:

1st – 30th June 2021

*Note many payments will be deposits so the actual value of sales is higher.

User sessions: 96,658

School enquiry form submissions: 100

Courses purchased:1,713 =£63,172.40

Publications purchased: 5,169 = £23,396.58

1st – 30th June 2022

User sessions: 89,763 -7.13%

School enquiry form submissions: 144 +44%

Courses purchased: 1,704 -0.52%=£67,703.05* +7.17%

Publications purchased: 4,026 -22.11%  = £20,352.45 -13.01%



BioLinks

Identifying Distinctive Butterflies 

• 896 bookings 

Identifying Distinctive Moths

• 556 bookings

(Figures as of the 13th of July)

Since going live on Eventbrite on 

the 29th of June we have had lots 

of people sign up:

BioLinks have recently developed two new online courses in collaboration with Butterfly Conservation. The 
course is free to complete through our Moodle platform, and it includes self study material, quizzes, and a 
live webinar with the tutors. 

Once they access the course 

on Moodle, there will be 

information and links to find 

out more about what the 

Field Studies Council do. 

Directing them to further 

learning, resources or 

newsletters etc. 

https://www.eventbrite.co.uk/e/376123313957
https://www.eventbrite.co.uk/e/376443080387


Sales Enquiries

Comment:
June 2022 enquiries at £801k, an increase on 
previous month and previous year. Enquiries 
coming in from marketing campaigns, website 
and directory listings.

Plan:
High volume education marketing planned for 
September for 2023 bookings.

Marketing activity:
Enquiries through website, social media, telephone/email, paid directories and direct 
response.
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Next Steps –July

Schools
• Send fieldwork related tweets from GA accounts as part of agreement
• Launch paid for version of Digital Hub and promote
• Refresh paid for Google adverts and check SEO
• Set up online teacher training for autumn
• Start planning autumn campaigns

Publications
• Trialling Pinterest display adverts
• Running Facebook and Twitter adverts for Bundles Sales and AIDGAP 

publications for career level interest.
• Increasing products in a new style Google Advert
• Creating more adverts on Google Ads in the Grants account
• Continuation of social media posting (boosting best performers)

Eco-Skills
• Looking at promotional opportunities in Scotland
• Contacting ATs for blog and / or social content
• Uploading Reviews to course pages
• British Wildlife Advert
• Bristol print and social adverts with Bristol Magazine
• Creating a contact list for county councils
• Continuiing strong content social posts
• Introduced a Wildlife Wednesday quiz on instagram

BioLinks
• 3 Newsletters

• 14th July – Regular update on products and services.
• Push the two new free courses made in collaboration with Butterfly 

conservation. Bookings are already going well!
• Identifying distinct butterflies

• Identifying distinct moths
Priority on making the Field Studies Guidance Notes. Two will be ready at 
the end of July to share.

Leisure
• Listing arts courses on CraftCourses.com
• Increase social content for all leisure areas, including adding arts courses as 

FB events.
• Promotion of PM as accommodation for the Commonwealth Games


